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CENSORSHIP AS OPTIMAL PERSUASION

ANTON KOLOTILIN, TYMOFIY MYLOVANOV, ANDRIY ZAPECHELNYUK

ABSTRACT. A sender designs a signal about the state of the world to persuade a
receiver. Under standard assumptions, an optimal signal censors states on one side
of a cutoff and reveals all other states. This result holds in continuous and discrete
environments with general and monotone partitional signals. The sender optimally
censors more information if she is more biased, if she is more certain about the
receiver’s preferences, and if the receiver is easier to persuade. We apply our results
to the problem of media censorship by a government.
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The paper is currently undergoing a substantial revision.

Please come back later for the updated version, or email to az48@Qst-andrews.ac.uk
to check the status of the revision or to request the most recent update.
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